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Zone 1 Zone 2 Zone 3 

Zone 1 : High Speed 
Broadband (HSBB) 
•  High Impact Area (>10Mbps) 
• Target to cover 50% of household 
(2.5 million) by 2010 

Zone 1&2 : Broadband for 
General Population (BBGP) 
•  Medium Impact Area (<2 Mbps) 

Zone 3 : Universal Service Provision 
(USP) 
• Telephone and Broadband (>384kbps) 
• Less than 80 people in 1 square km 
• RM 2.5 Billion from Operators Contribution 
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 Adoption 
gap 

Value 
gap 

• Poor Value 
realization  due 
insufficient value 
creating content 

• Barrier to entry 
due to literacy level 
and language 
• Complexity of 
computers 

• Connectivity 
• High cost of 
deployment 
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